Mass retailing in the South: impacts on subsistence farming and farm workers, regulations, and mobilisation within civil society

DIRECTIONS FOR USE

Context of the study:

In the last two decades the liberalisation trend in most economies has led to an increase in big companies’ power. The concentration of multinational companies in mass retailing has strengthened this sector’s power (“Buyer power”) over all the other actors in all sectors of the economy: industries and especially peasants and agricultural workers.

Coordination Sud, a platform for French international solidarity organisations, functions on the basis of various thematic commissions, including the Commission Agriculture et Alimentation (C2A). This commission represents international solidarity NGOs advocating for the fate of peasants from the South to be taken into account in international negotiations.

The C2A has decided to initiate work with civil society in the South, with the aim of gaining information on existing experience and expertise regarding mass retailing and its relations with subsistence farmers and farm workers. This first study is directed by:

· Peuples Solidaires, a federation of local non-profit organizations and individual members, which advocates for development in solidarity with all peoples and for the defence of economic, social and cultural rights. It does so through civic education and solidarity campaigns in the North, and by supporting local development initiatives in the South.

· The Comité français pour la solidarité internationale (CFSI) is a platform consisting of 24 organisations. Its priority is to sustainably combat hunger, poverty and inequalities. The CFSI supports development projects in the South and, in France, works through consciousness-raising and advocacy actions (ALIMENTERRE programme, etc.).

Aims of the study:

The aim of this project is to review the experiences, analyses and propositions of civil society organisations in the South on:

· the impact of mass retailing and particularly French mass retailing on subsistence farming and farm workers,

· mobilisation aimed at regulating, altering and improving mass retailing practices in the interest of subsistence farming and farm workers.

This study will also help to identify potential synergies between Northern and Southern organisations to undertake common work concerning the regulation of mass retailing practices.

Mass retailing consists of all the groupings of consumption good retailers. These groupings enable retailers to buy in bulk and to benefit from a common brand image
Methodology:

To this end, we have decided to send out a questionnaire to our partners. The following questionnaire is intended for various types of organisation: trade unions, producers’ unions, NGOs, rural movements, consumer movements, research centres, etc. We are aware that due to such a variety of actors, you may not feel in a position to answer the whole questionnaire. We therefore expect you to answer only those questions relevant to your experience and expertise.

The questionnaire consists of seven open-ended questions. To help you answer questions 2 to 4, more precise questions are found in the annexe.

Kindly take a few minutes to answer this questionnaire, and return it to us by the 25th September.

If you know of other organisations in your country or region that carry out work related to mass redistribution practices, please do not hesitate to forward the questionnaire to them, and to send us their details. Thank you.

ORGANISATION CONSULTED
Name of the organisation:

Type of organisation:

Details (Address, email and phone number):

Person who answered the questionnaire (name/function/email address/telephone number):

Please attach documents presenting your organisation and its activities, to your reply.

QUESTIONNAIRE

1) Which mass retailing firms, especially French, are directly or indirectly present in your country? In what way (supermarkets, trading group, situation compared with local retailers)?

2) How important is mass retailing in food trade in your country in terms of:

· local consumption (are products sold in hypermarkets in your country)?

· foreign consumption (are local products bought to be exported and sold in hypermarkets in the North)?

How has this evolved?

3) What type(s) of relations do you have with mass retailing (commercial, study–research, pressure campaign, etc.)?

4) What are the social and environmental impacts of mass retailing on subsistence farming and farm workers in your country / region?

5) What regulations exist regarding these impacts in the country in which you work (laws, codes of conduct within companies, governmental programmes, etc.) What is your opinion on those regulations?

6) What do you propose in terms of social and environmental regulation of mass retailing (at local/national/international level)?

7) Given that mass retailing firms’ head-offices are mostly in countries of the North, what do you expect from civil society in those countries (namely France) as regards mass retailing?

8) If relevant, could you describe an actual experience that you have had relating to mass retailing, or send us a report on that experience?

HELP FOR ANSWERING

The following questions are more precise than the ones asked in the previous page, and are here to help you understand better what we are asking you. These questions are of course only a guideline; you should not feel obliged to answer all of them, nor to limit yourself to them.

QUESTION 2

1) What share does mass retailing have in the national agricultural and agri-food markets?

· share of national consumption

· share of national production

What other mass retailing channels are there?

2) How much of your country or region’s food production is bought for exporting to mass retailing firms in the North?

3) In which sectors do these firms operate? (fresh produce/processed products/imported products/local products)

4) In the country in which you reside, what have been the trends in the leading retailing firms’ market shares in the last decade?

5) What do producers, workers, consumers, the population at large, the State and local authorities think of mass retailing?

6) Could you describe to us a specific contractual relationship between local producers and a mass retailing firm? How is this contractual relationship organised? What are its mechanisms?

Question 3

7) Do you deal with mass retailing in your work?

· If so, since when, for which activities, with what type of  relationship, what benefits do you get from it, and do you see any downsides to it?

· If not, would you like to do so in the future, and why?

8) Is there any social mobilisation that is specific to mass retailing (date / form / public targeted / your organization’s participation)?

9) Have you planned any activities for the next few months or years? If so, please describe them briefly.

10)  Which partners do you work with as regards regulating mass retailing (at local/national/regional/international level)?

11)  Are any tools/documentation available on the subject at local/national level?

12)  Have you ever written or taken part in writing documents or reports on the impact of mass retailing on small producers or farm workers? If so, please specify?

Question 4

13)  Do the leading mass retailing firms put pressure on local agricultural producers and providers? If so, how is this pressure exercised and who are the main targets? Does mass retailing have a dominant position when it comes to:

· selling for national consumption (price, volumes, frequency of orders, etc.)?

· purchasing products for export to Europe (price, volumes, frequency of orders, etc.)?

· selling imported products (which products – for example: European chicken – what volumes, what impact on the prices of local products and on local producers, etc.)?

14)  What impact does mass retailing have on farm labourers' working conditions in the country in which you are involved (both on those with a direct contractual relationship with mass retailing and on other workers)? Are there positive effects? Negative effects? Both?

· Workers’ profile (origin, sex, age, social class, etc.)

· Type of contracts

· Wages

· Working hours

· Hygiene/health

· Security

· Psychological pressure

· Access to paid leave

· Social protection

· Living conditions

· Freedom to organise

15)  How does mass retailing impact on agriculture in the country in which you are involved? Does its impact have positive effects? Negative effects? Both?

· Do small producers work with mass retailers? If not, why?

· What are the consequences of the presence of mass retailing in the country in terms of prices and quantities to produce?

· What customer relations are developing between mass retailing and subsistence farming (frequency and regularity of orders, existence of contracts, etc.)?

16)  In which respects does mass retailing have an effect on gender in your country? How?

